COLLEGE MARKETING
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We are open to new students nationwide. Students looking for a spring internship should apply now (asap!). Summer students should apply in March.

· All students must be able to get internship credit from their college.
· We require a letter stating this from each school.
· Submit your resume to Erica.Dagley@stachemedia.com & Ava_Ryerson@Redmusic.com with the subject “SLR internship”. The internship can also be found on Career section of SonyMusic.com. 

Responsibilities: 

We are currently looking for interns to be part of RED’s lifestyle marketing program through ‘stache media. Reps will help develop marketing plans tailored for their market area and will serve as ‘stache representatives to their campus. Through this internship students will learn valuable skills by having direct involvement with tour marketing, online marketing, lifestyle marketing and retail/partnership marketing. The ‘stache lifestyle marketing program is a hands-on intern program for highly motivated students interested in music marketing.


Qualifications: 

Candidates must have a do it yourself attitude and an outgoing personality. Prior street team or street marketing experience is preferred. Candidates must have a passion for music, marketing, communications, and social media. Candidates must have an ability to work independently and meet important deadlines.


All candidates must be currently enrolled in a college or university.  Candidates should display strong written and verbal communications skills, as well an eagerness to learn.  Candidates must also possess excellent computer skills (Word, Excel and Outlook preferred) and strong organizational skills.  Students will be asked to intern at least fifteen hours a week but we will try our best to work around student’s schedules.  Students must provide a letter from their college or university confirming that they will receive school credit. Our internships are for credit only.

About RED & ‘stache media:
RED is widely recognized as the industry leader in independent distribution and artist development. A division of Sony Music Entertainment, RED handles marketing and sales for 47 independent record labels, as well as repertoire from parent company Sony.

 

‘stache media is an interactive marketing and promotion agency operating with in RED. ‘stache media services include online publicity, advertising, partnership marketing, lifestyle & college marketing as well as specialty radio.
 

Those labels under the RED Music & ‘stache media umbrella include: Glassnote Recordings, Victory Records, ATO Records, CBS Records, Decon, Fat Wreck Chords, Fader Label, I Heart Comix, I Surrender Records, French Kiss, Metal Blade Records, NYLON Records, Star Time International, Southern Lord, Razor & Tie, Red Bull Records, Kemado Records, Lakeshore Records, The End Records, Replase Records, & Megaforce Records. Brand partners include: Spin, Lollapalooza, Alternative Press, Decibel and Playstation.

 

RED Music releases include: Phoenix, Passion Pit, Matt & Kim, A Day To Remember, Cage The Elephant, Sia, My Morning Jacket, Less Than Jake, Danzig, Bullet for My Valentine, OK Go, Brendan Benson, Juliette Lewis, The Tings Tings, Spinnerette, Ray LaMontagne, Scott Weiland, Albert Hammond Jr., Andrew Bird, Third Eye Blind, Peter Bjorn & John, Mew, Radiohead, NoFx, Bayside, Baroness, The Black Crowes, Rodrigo y Gabriela, Jason Aldean, Red, Mindless Self Indulgence, Clutch, Motley Crue, White Rabbits, Manic Street Preachers, Gov’t Mule, and Phish.
